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ABSTRACT

Purpose-In the last three years, individuals have been faced with many challenging events that will make them feel negative. Pandemics,
economic crises and wars affect the daily lives of individuals as well as their business lives. In addition, employees state that they work under
high pressure and often feel unhappy. Studies show that positive emotions and situations have positive outcomes such as employee
performance and organizational citizenship behavior. In this context, employees need factors that will increase their positive emotions and
situations. Although humor is an unusual concept for workplaces that are considered serious by nature, it has recently attracted the attention
of both managers and academics. The purpose of this research is to examine the antecedents and consequences of humor in the workplace.
Methodology- In this study, quantitative and qualitative methods will be used together. First, a qualitative research will be conducted and
employees will be asked what they understand from humor in the workplace. Then, content analysis will be made and common themes will
be revealed. In the second stage, a survey will be conducted with the existing scales in the literature.

Findings- In the research, firstly, white-collar and 5 years of work experience were asked to define the concept of humor in the workplace,
then they were asked what their suggestions were to improve humor, and finally, they were asked what positive outcomes they had on the
days when they felt the sense of humor.

Conclusion- As a result of this study, humor in the workplace in Turkey has been examined. After the qualitative part of the research,
study two, which is the quantitative part, will be started. After the concept of humor is defined by Turkish employees, the proposed
research model will be tested in the light of organizational behaviour and management literature. In the research model, playful work
design is suggested as the premise of the sense of humor, and creativity and knowledge sharing as its output. Questionnaire method will
be used to test the research model. The research model will be tested using structural equation modeling.

Keywords: Humor,organizational culture, knowledge sharing, creativity, playfulness, work design.
JEL Codes: M12, M10O, M14

IS YERINDE MiZAH: ONCULLER VE SONUGLAR

OzET

Amag- Son Ug senedir bireyler kendilerini olumsuz hissettirecek birgok olayla karsilagsmaktadir. Pandemi, ekonomik krizler ve savaglar
bireylerin ginlik hayatlarini etkiledigi gibi is hayatlarini da etkilemektedir. Buna ek olarak, galisanlar yiiksek baski altinda galistigini
belirtmekte ve ¢ogu zaman kendisini mutsuz hissetmektedir. Yapilan arastirmalar pozitif duygu ve durumlarin galisanlarin performans,
orgltsel vatandaslik davranisi gibi olumlu giktilari oldugunu gostermektedir. Bu baglamda galisanlarin pozitif duygu ve durumlarini arttiracak
etmenlere ihtiyaci vardir. Mizah her ne kadar dogasi geregi ciddi sayilan isyerleri igin alisiimadik bir kavram olsa da son dénemlerde gerek
yoneticiler gerekse akademisyenlerin ilgisini geken bir kavram olmustur. Bu arastirmanin amaci is yerinde mizahin éncillerini ve sonuglarini
incelemektir.

Yéntem- Bu calismada nicel ve nitel yéntemler birlikte kullanilacaktir. ilk olarak nitel bir arastirma yapilacak ve galisanlara isyerinde mizahtan
ne anladiklari sorulacaktir. Ardindan icerik analizi yapilacak ve ortak temalar ortaya konucaktir. ikinci asamada literatiirde var olan élcekler
ile anket calismasi yapilacaktir.

Bulgular-Arastimada ilk olarak beyaz yakali ve 5 yil is deneyimi olan kisilere is yerinde mizah kavramini tanimlamalari istenmis, ardindan
mizahi gelistirmek igin 6nerilerinin ne oldugu sorulmus ve son olarak mizah duygusunu hissettikleri glinlerde pozitif olarak hangi giktilara
sahip olduklari sorulmustur..

Sonug- Bu ¢alismanin sonucunda, Turkiye baglaminda is yerinde mizah konusu incelenmistir. Arastirmanin nitel kisminin ardindan nicel kismi
olan ikinci calismaya gegilecektir. Mizah kavrami Tirk galisanlari tarafindan tanimlandiktan sonar, uluslararasi literatiir 1siginda 6nerilen
arastirma modeli test edilecektir. Arastirma modelinde mizah duygusunun 6ncill olarak is tasarimi, giktisi olarak yaraticilik ve bilgi paylagimi
Onerilmistir. Arastirma modelini test etmek igin anket yontemi kullanilacaktir. Yapisal esitlik modellemesi kullanilarak arastirma modeli test
edilecektir.

Anahtar Kelimeler: Mizah, orgt kilturd, bilgi paylagimi, yaraticilik, oyun, is tasarimi.
JEL Kodlari: M12, M10, M14
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