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Anahtar Kelimeler:

Internationalization Strategies of Firms: A Field Study In

Abstract: Companies have to be involved in international
activities due to globalization, internationalization and competition. This
process is vital for the companies across the world as well as enterprises
in Kahramanmaras. One of the most important strategic decisions for a
local enterprise is to define internationalization strategy, implement and
change when necessary. The purpose of this study is to identify and
evaluate current international strategies and future plan of enterprises in
Kahramanmaras. This study is supported with a field study and data is
analysed by using SPSS 16.0 with appropriate techniques.
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Tablo 1. kmtso.org.tr , 2014)

(Erkek)

Toplam

Dokuma 30 3.749 388 4.137
76 17.860 1.652 19.512

Konfeksiyon 74 3.902 1.715 5.617
53 5.033 410 5.443

Boya-Kasar 31 5.490 549 6.039
Denim 3 1.425 221 1.646
Hidrofil Pamuk 1 15 10 25

32 397 74 471
163 1.870 590 2.460
28 654 423 1.077
28 234 27 261

Yem 10 214 39 253
-Sanayi 105 1.770 99 1.869

Kereste ve Plastik 35 337 13 350
77 2.632 479 3.111

Ambalaj 18 714 100 814
105 5.783 587 6.370

Toplam 869 52.079 7.376 59.455

Tablo 2 ve ithalat

ihracat 2011 lar

arf

Tablo 2.
(kmtso.org.tr, 2014)

(USD) (USD)

2003 138.460.000 264.684.000

2004 223.489.621 333.756.000
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2005 234.593.024 356.717.000
2006 281.929.954 435.827.000
2007 333.260.582 812.307.000
2008 393.189.701 531.429.000
2009 438.554.180 545.686.000
2010 543.759.498 806.061.000
2011 748.706.697 1.188.074.000
2012 765.637.621 1.037.028.000

2013* 751.969.378 996.810.077
- -

Tablo 3.
(kmtso.org.tr, 2014)

(USD) Pay (%)

Tekstil ve Hammaddeleri 580.851.000 75,9

Demir ve Di 71.597.000 9,4

59.833.000 7,8

30.493.000 4,0

4.806.000 0,6

Kimyevi Maddeler ve Mamulleri 4.661.000 0,6

1.558.000 0,2

1.823.000 0,2

270.000 0,0

9.844.621 1,3

Toplam 765.637.621 100

Tablo 3
ada Tekstil ve

payla Demir ve
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Metallerin
Konfeksiyon

Tablo
186.814.000 USD ile a, ikinci

81.714.000 USD ile 40.248.000 USD
ile

Tablo 4. R
(kmtso.org.tr, 2014)

186.814.000
Brezilya 81.714.000
Rusya Federasyonu 40.248.000

36.548.000
Almanya 34.608.000

31.855.000
Irak 29.641.000
Portekiz 29.480.000
Fas 25.052.000
Yunanistan 22.232.000

518.192.000

Genel Toplam 765.637.621

1 196.946.785 USD ile
, 114.485.187

ise 93.676.573 USD ile

Tablo 5.
(kmtso.org.tr, 2014)

A.B.D 196.946.785
114.485.187
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93.676.573
Brezilya 67.433.181
Hindistan 66.951.766
Almanya 61.631.864

44.241.363
42.361.854

Avustralya 41.051.256
37.285.006
766.064.835

Genel Toplam 1.037.028.322

verileri tme

rmesi SPSS 16.0 statistik
bulgular tablo haline getirilerek

a
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Tablo 7 Tablo 5.1.1 i
;

el
ri

nun limited

Tablo 6.

f mektedir.

Tablo 7

f %
1 2

2- 1 2
6- 10 20

38 76
Toplam 50 100

f % f %

Tekstil 29 58 31 62

6 12 15 30

9 18 3 6

6 12 Holding 1 2

Toplam 50 100 Toplam 50 100
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Tablo 8. erin

f % f %
Avrupa Afrika
Evet 41 82 Evet 11 22,4

9 18 38 77,6
Toplam 50 100 Toplam 49 100

Kuzey
Amerika
Evet 10 20 Evet 6 12,5

40 80 42 87,5
Toplam 50 100 Toplam 48 100

Amerika
Orta Asya
Cumhuriyetleri)

Evet 6
42

12,5
87,5

Evet 5
43

10,40
89,60

Toplam 48 100 Toplam 48 100
Avustralya (Okyanusya)

Evet 27 56,3 Evet 2 4,2
21 43,8 46 95,8

Toplam 48 100 Toplam 48 100

stratejile . Tablo 5.3.1

n lisans

Tablodan elde edile
-
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,

deni bu

-

dir

Tablo 9.

f %

Evet

Toplam

50
0
50

100
0
100

7 14
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3 6
Franchising 2 4

ralmalar 1 2

Konsorsiyum, Anahtar Teslim Projeler, Yap- -
0 0

Evet 13 26
37 74

Toplam 50 100

Evet 4
46

8
92

Toplam 50 100

Tablo 10
5.4.1

t hracata

- -

ulus

de ilk akla gelen

ir
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faaliyet

Tablo 10. tratejilerini

f %

Evet 41 85,4
7 14,6

Toplam 48 100

10 20,8
5 10,4
4 8,3

Yap- - 1 2,1

Anahtar Teslim Projeler, Konsorsiyum
0 0

Evet 20 41,5
Hay 28 58,5

Toplam 48 100

Evet 7 14,6
41 85,4

Toplam 48 100

me
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